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Background 

The NIHR identity uses the NHS lozenge and various elements of the NHS identity. The NHS 

identity team has made a number of changes to the NHS identity that we need to reflect. We are 

planning this change to be as low cost and pragmatic as possible, particularly in view of the 

potential for a future rebrand of the NIHR. 
 

The NIHR logotype (our logo) is the single most important element of the NIHR identity. In any 

application, the NIHR logotype should always be legible, prominent and unobstructed. This is 

essential to protect and strengthen our identity, so that we can be easily and consistently 

identified. 
 

Summary of changes 

There are four main areas where changes will need to be made to the NIHR identity: 

● Logotype: the words National Institute for Health Research need to be in bold text rather 

than italics 

● Size of the logotype and exclusion zone: The size of the NIHR logotype increased, with a 

consequent increase in its exclusion zone (the area around it that needs to be kept clear 

of text and design) 

● Colour palette: adjustments made to the colour shades. 

● NIHR stamps: redesigned to reflect the new NIHR identity  

● Social media: the logotype here has been given a new look and feel and round shape. 
 

The NIHR logotype must never be recreated or altered in any way. Only the original digital 

graphic files of the NIHR logotype should be used. Please use the template documents and take 

particular care not to stretch or distort the NIHR logo. 
 

Implementation  

New templates will be available from early November to meet a variety of needs. We have 

prepared a summary of the new branding, as a supplement to the relevant sections of the NIHR 

Identity Guidelines Version 3, which will still provide guidance on any topic not covered in the 

supplement. 
 

All new documents and materials created or published after 1 December 2017 are expected to 

use the new branding. This is also the planned date of the digital switchover, where the logos on 

the social media channels and websites will change. Existing materials will not be rebranded, 

unless they are being republished or updated anyway. Fixed assets, such as signage, will not be 

updated at this time, although the new branding should be used if new signage is being ordered. 
 

Please let the Communications team know on ccfcomms@nihr.ac.uk if you would like further 

information, advice or assistance in updating the branding on your materials. 

https://drive.google.com/drive/folders/0B2_bA2G8KIwiUFd4ZWZVZndfSjg
https://www.nihr.ac.uk/about-us/publications/NIHR_ID_Guidelines%20Version%203.pdf
https://www.nihr.ac.uk/about-us/publications/NIHR_ID_Guidelines%20Version%203.pdf
mailto:ccfcomms@nihr.ac.uk

