
Abbreviated NIHR Identity Guidelines – use of logotypes etc. 
 
For full guidelines please see the One NIHR website or via the coordinating centres 
http://www.one.nihr.ac.uk/nihr-identity-resources. Please also refer to the supplement document 
https://drive.google.com/drive/folders/1bVNP5nFyWfKPBUOKTrmDP6-nwO81WbIU.  
 

NIHR IDENTITY 
 

2.2 The NIHR logotype 
https://drive.google.com/drive/folders/1x1XERM0I1Zlw9hwi5pw-lGECgWMv9EzO  
The NIHR logotype has been created and approved for NIHR use by the NHS Branding Team. 
 
All organisations that serve the NHS have logotypes based around the NHS logo. The NHS logo is the 
cornerstone of the NHS brand. It is the signature of the NHS and signals NHS ownership of a service or 
message. It must be used consistently and correctly. 
 
The NIHR logotype is made up of: 
 
• the NHS logo 
• the name: National Institute for Health Research. 
 
The NIHR logotype is the single most important element of the NIHR identity. In any application, the NIHR 
logotype should always be legible, prominent and unobstructed. This is essential to strengthen the identity. 
 
The NHS branding policy does not permit additional logotypes to be created or used by any part of 
the NIHR. 
Logotypes are considered to be any recognisable and distinctive graphic designs, stylised names, unique 
symbols or other devices for identifying an organisation. To use anything other than the NIHR visual identity, 
as permitted, is confusing to stakeholders and could inadvertently undermine recognition of NIHR funding or 
support. 
 
The following constitute a logotype and should not be used to differentiate the name of an NIHR 
facility or other part of the NIHR: 
 
• different fonts or typography in the name 
• graphic designs, for example lines and shapes, adjacent to or within the name 
• positioning the name of the organisation in proximity to the NIHR logotype, for example below it, even if the 
exclusion zone (see p 42) is respected 
• presenting the name of the organisation in shaped format, such as a square or rectangle 
 
If such logotypes are already in use they should be withdrawn with immediate effect. 
 

2.4 The NIHR logotype files 
The NIHR logotype must never be recreated or altered in any way. Only the original digital graphic 
files of the NIHR logotype should be used. 
 
The NIHR logotype files are supplied in colour, in white, in black and reversed out. The colour files have the 
letters ‘Col’ towards the end of the file name, the white files have ‘Rev’, and the black files have ‘Blk’. 
 
The colour and black logotypes are supplied in three file formats: 
 
JPEG (Joint Photographic Experts Group), EPS (Encapsulated PostScript) and TIFF (Tagged Image File 
Format). The white logotype is available in the TIFF and EPS formats. The file formats are independent of 
fonts, and do not require the Frutiger fonts to be installed on your computer. 
 
These files are supplied as standalone images, which are not designed to be opened by double-clicking on 
the icon. They should be imported into applications (e.g. Microsoft Word) and then resized and positioned as 
required. Particular care should be taken to avoid stretching or distorting the logotype. 
 

2.5 Using the logotype files 
JPEG files are for general office use and can be imported into most computer programs, such as Microsoft 
Word, PowerPoint and Excel. JPEG files will degrade if enlarged, whereas reducing them is fine. 
 

http://www.one.nihr.ac.uk/nihr-identity-resources
https://drive.google.com/drive/folders/1bVNP5nFyWfKPBUOKTrmDP6-nwO81WbIU
https://drive.google.com/drive/folders/1x1XERM0I1Zlw9hwi5pw-lGECgWMv9EzO


EPS are high-resolution files used for the production of high-quality artwork for print and design programs 
such as QuarkXpress, Adobe InDesign or Adobe Illustrator. They are vector format files, which means that 
they can be increased in size without loss of definition. EPS files should therefore be used if a large logotype 
is needed. The white EPS file has a transparent background and may be used in page layout programs 
where a reversed-out logotype is required. 
 
TIFF files are used for producing graphics in publications. 
 
• To change the size of the image, make sure the logotype is selected by clicking on it. Then go to the menu 
bar at the top of your computer application and select: FORMAT > PICTURE > SIZE and change the size 
accordingly. 
 

2.6 The NIHR stamps 
https://drive.google.com/drive/folders/1sK5AHBAZZ4BNGirb5Eg0pP8V5tfDA861 
Two sets of three stamps have been developed to show NIHR investment in researchers and research. 
‘Funded by’, ‘Supported by’ and ‘Funded & supported by’, are available to download from the One NIHR 
website. Stamps should be used to demonstrate NIHR funding or support on study materials and stationery 
and when independent research findings are presented. 
 
One set of stamps include the NHS logo in their design and the other set do not. The ones with the NHS logo 
should be used, except if NHS Trust logotypes are present on one-page documents. To comply with NHS 
brand guidelines that do not allow more than one NHS logo to appear on one page, the stamps without the 
NHS lozenge should be used in that case. 
 
Stamps have also been developed for use by NIHR Senior Investigators (SIs) on their business stationery 
and online profiles. 
 
The NIHR stamps should not be used instead of the NIHR logotype on corporate documents. 
 

2.7 The NIHR stamps with the NHS Logo 
 

 
 

2.8 The NIHR stamps without the NHS Logo 
 

 
 

https://drive.google.com/drive/folders/1sK5AHBAZZ4BNGirb5Eg0pP8V5tfDA861


2.9 The NIHR colour palette 

 
 

2.14 The NIHR colour bar 

 

 
 



2.15 How to use the NIHR colour bar 

 
Remember, the NIHR logotype is a registered trademark. If you are in 
 

REFERRING TO THE NIHR 
The NIHR identity enables parts of the NIHR and researchers funded through NIHR programmes to develop 
and tailor communications to meet the needs of specific stakeholder groups engaged in NIHR funded and 
supported work. 
 
One NIHR 
One NIHR is about thinking of ‘NIHR first’ in all forms of communication. 
 
The purpose of One NIHR is to unify a diverse and dispersed organisation. NIHR first aims to simplify 
referring to the NIHR in communications. The implication of NIHR first is that you need to name the 
NIHR in every communication you produce and this takes precedence over your individual part of the 
organisation. 
 
Referring to the NIHR 
It is simpler and easier to refer to the National Institute for Health Research as the NIHR. The abbreviation 
NIHR must not be shortened to ‘N’. The NIHR can also be referred to as ‘the Institute’, after defining the 
name in full. 
 

4.1 Acronyms and abbreviations 
Best practice when citing a name for the first time is to give it in full, followed by the acronym or abbreviation 
in brackets, for example: 
 
• NIHR School for Public Health Research (SPHR) 
• NIHR Health Technology Assessment (HTA) Programme 
• NIHR Cambridge Biomedical Research Centre (BRC). 
 
Once the full name has been spelt out its acronym or abbreviation can be used thereafter. 
 
NIHR style avoids full stops in acronyms or abbreviations, for example NIHR not N.I.H.R. 
 
Abbreviations can be used in press releases, research papers, Twitter handles, abstracts and posters, where 
space and immediacy of the information is paramount.  
 
For example: 
 
‘NIHR-funded/NIHR-supported researchers’ in the opening paragraph of a press release or, in the footer 
of a research poster: 
 
‘Supported by the NIHR LCRN TVSM’ 
However, please note that abbreviations of locations are not acceptable on their own and have to be 
explained in the text. 



Abbreviations can also be used as an option when writing the name of the NIHR part either at the top left-
hand side of a page or as a title. 
 
For example ‘CLAHRC West’ can be used at the top left-hand side of a web page instead of ‘Collaboration 
for Leadership in Applied Health Research and Care West’. However, the abbreviations need to be 
explained in the body of the text. 
 

4.2 Using relationship and funding statements 
Relationship and funding statements should be written to inform readers about who is involved. They may be 
used separately or jointly, as soon as appropriate. Statements should be flexible and combinations can be 
used in order to describe fully, accurately and transparently the relationships between collaborators and/or 
partners. 
 
Relationship statement example: 
The NIHR School for Primary Care Research is a partnership between the Universities of Birmingham, 
Bristol, Keele, Manchester, Nottingham, Oxford, Southampton and University College London. 
 
Funding statement examples: 
The research was co-funded by the NIHR Manchester Musculoskeletal BRU and the MRC and supported by 
the NIHR Manchester CRF.  Dr [Name Surname] is supported by the NIHR Imperial PSTRC. 
 
Detailed funding statement example: 
The NIHR Maudsley Biomedical Research Centre has been awarded £[amount] for a period of five years, 
from 1 April 2012. 
 
Research project funding statement example: 
The [name of project] is funded by the NIHR [name of research programme]. 
 
Research support for independently funded research statement example: 
The [name of study] is supported by the NIHR [name] Biomedical Research Centre and the NIHR Clinical 
Research Network (CRN) [branch]. 
 
Combined funding and support examples: 
The research was funded by [name of funder] and supported by the NIHR Biomedical Research Centre at 
Moorfields Eye Hospital NHS Foundation Trust and UCL Institute of Ophthalmology and the NIHR Moorfields 
Clinical Research Facility. 
 
The research was supported by the NIHR Clinical Research Network CRN) [branch] and by the NIHR 
Diagnostic Evidence Co-operatives (DECs) London, Leeds, Newcastle and Oxford. 
 

USING THE NIHR STAMPS 
6.1 Where to use the stamps 
The stamps should be used on materials communicating research, such as research that has not been peer-
reviewed, slide and poster presentations of NIHR-funded research findings, patient-recruiting materials to 
trials (websites, posters, consent forms), materials and summaries to patients (printed or digital) explaining 
NIHR-funded research and social media channels (Twitter, Facebook, blogs etc) of research teams funded 
by NIHR programmes. 
 
The stamps can also be used on press releases issued by third parties (for example universities, NHS 
Trusts, industry and charities) and stationery of host organisations. 
 
The NIHR stamps must not be used instead of the NIHR logotype on corporate communications.  
Only one stamp can be used on one page.  
 
How to use the stamps 
The stamps should be positioned within the lower half of the page or screen, complementing the overall 
design. 
 

6.2 NIHR stamp sizes 
On promotional materials you should aim for the stamp sizes described below. It is acceptable to use stamps 
of a smaller size on scientific posters, provided they are in proportion to the other present logotypes. For 
stamps with the NHS logo, the stamp size is defined by the height of the logo. The height of the NHS logo 
and the exclusion zone of the stamp should be the same as for the NIHR logotype. 



For the stamps without the NHS logo, the size and exclusion zone are defined by the height of the NIHR 
abbreviation. The exclusion zone should be half the size of the NIHR abbreviation. The height of the NIHR 
abbreviation is defined as follows: 
 
Size of stamps without the NHS logo for print on demand 
 
Business card 85 x 55 9 
A6 105 x 148 10 
DL 99 x 210 12 
A5 148 x 210 12 
Compliment slip 160 x 75 17 
A4 square 210 x 210 17 
A4 210 x 297 17 
A3 297 x 420 25 
A2 420 x 594 34 
A1 841 x 594 37 
A0 1189 x 841 40 
2A0 1682 x 1189 57 
4A0 2378 x 1682 80 
Banner 2000 x 850 80 
 
Digital channels 
The height of the stamp should be the same as that of the NIHR logotype, as defined for digital materials. 
 

6.3 Which stamp to use 
The ‘Funded by’ stamp should be used when the NIHR is directly funding the research, either alone or in 
partnership with other funders. 
 
The ‘Supported by’ stamp should be used when referring to research funded by other organisations 
taking place in NIHR facilities, when research is supported by the NIHR Clinical Research Network or 
when a researcher or a trainee is supported by the NIHR.  
 
Senior investigator: 
The Senior Investigator stamp should only be used by current NIHR Senior Investigators, including Emeritus. 
 

Events and Conferences 
12.1 NIHR-funded events 
A wide range of stakeholder-facing events are held by the NIHR each year. Outward-facing events paid for 
through NIHR funding should only be held to meet a specific business objective and must be able to 
demonstrate value for money. The need and purpose should be agreed with the relevant coordinating 
centre, at least 28 days before the event, which will liaise with the Department of Health when appropriate. 
 
Once approved, all internal and external stakeholder events should be branded NIHR. Please ensure all 
materials used for the event, including web pages, invitations, registration forms, programmes, signage, 
exhibitions, publications, presentations and posters, comply with the guidance provided in the relevant 
sections of this document, that the naming of your part of the NIHR is correct (see 5.4 Positioning the NIHR 
logotype, p 45) and that the NIHR logotype is used in accordance with the guidance on positioning, exclusion 
zone, and size, as described in Chapter 5: Using the NIHR logotype, p 41.  
 
Please send copies of your materials to the relevant coordinating centre at least 14 days before the 
event for approval. 
 
Note that NIHR funding must not be used for the provision of alcoholic drinks at events. 
 
In line with One NIHR, you should consider other parts of the NIHR that may be relevant to your event. 
Notifying the relevant coordinating centre will facilitate participation and would enable the sharing of costs. 
Lead sponsors from DH and the managing coordinating centres reserve the right to attend relevant NIHR 
events without charge. Teams from coordinating centres may also participate at events without charge, to 
promote NIHR funding and career development opportunities. Participation may include promotional 
activities, such as satellite speeches, a stand, banners and leaflets. 
 



12.2 Stands at external events 
The NIHR, collectively or individually, is frequently invited to have a corporate stand at the many third-party 
conferences organised around the country. The NIHR is not resourced to attend numerous events, 
especially where the link with our core business, research, is tenuous. These invitations should be declined. 
 
The exception to this is where: 
• an NIHR spokesperson is named as a speaker or Chair on the programme 
• an NIHR workshop is organised as part of the conference proceedings 
• there is a robust business case for funding a stand, such as for the National Cancer Research Institute or 
the National Institute for Health and Clinical Excellence conferences. 
 

12.3 Participation in public engagement 
When agreeing to take part in public engagement activities, open days, science festivals and public events 
organised by your host institution and others, please ask the organisers to use the NIHR name in any 
publicity, programme or signage when referring to visits, talks, demonstrations to/on NIHR sites or by NIHR 
people. 
 
Public speaking 
When speaking publicly about NIHR-funded or NIHR-supported research, for example to the media, or at 
seminars and conferences, researchers should ensure that they always acknowledge the NIHR as a funder. 
Programme-funded research projects should be formally described as ‘NIHR-funded’. 
 
Slides for corporate presentations 
If creating a PowerPoint presentation, please refer to Chapter 10: Summary table for branding NIHR outputs, 
p 87 for branding guidance and to the One NIHR website for templates. 
 
Giveaways and freebies 
These items are wasteful and outdated. As a publicly funded body, the NIHR must justify the investment it 
receives from taxpayers. 
 
Allocating resources to giveaways and freebies does not advance our reputation with the national or global 
health research community and does not support our goals of providing value for money and improving the 
health and wealth of the nation through research. 
 
Examples of such items are: pens, mugs, bags, stress balls and mouse mats. 
 
On occasion, we have to create materials that are necessary for dissemination events, such as lanyards. If 
you require such materials please contact the relevant coordinating centre, as these are designed centrally. 
 
Chapter 10 – Summary Table for the branding of NIHR Outputs 
 

 



 

 

 

 
                                       


